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Section A: English in the world

Question 1

Read the following tek , whib is a & ries of ek rat s from the Indian online newp aper The Print,
publis ed in 2021.

Dis s whaty u feel are the mos importantis esraie din the tek relating to the influene s on
the ue and & atus of Englil in an international o ntek . You B ould refer to p et fic details from
the tek as well as to ideas and ea mples from g ur wider & udy of Engli in the world. [25]

Dear Indians, MTI (Mother Tongue Influence) stigma is just language apartheid.
Make English another bhashal

We were on ae cal vstin Harg na.

Content removed due to copyright restrictions.

It is time to embrae MTI
and mak Englis another bhasha, another mausi# in our family.
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Section B: Language and the self
Question 2

Read the following tek , whib is tak n from a poda & a lled Ideas, broada & by the Canadian
broada & er CBC Radio in 2021.

Dis s what g u feel are the mos important is es raie d in the tek relating to the wag in whib
language a n b ape and reflet the wag people think You b ould refer to p et fic details from the tek
as well as to ideas and ea mples from g ur wider & udy of Language and the g If. [25]

The ongoing search for the perfect climate change metaphor

When B entiss envronmentalis s and mark ters talk about timate b ange, they do it
metaphoria Ily. The atmosphere is a kind of greenhouse. Carbon dioxide is like a heat-trapping
blanket. Climate change resembles a house on fire.

According to an ad for Ben & Jerry’s ice cream, global warming is like a melting ice cream cone. 5

Metaphors are a c uc al part of o mmunia ting timate b ange, a $ Stephen Flub erg,

an ae tcate profes r of pg  ology at the State Unie rsty of New York ‘Metaphors are

e ntral to how we talk and think about a lot of ap et s of our world... Metaphors are not

jus ® mething ek ra lik a rhetoria | flourib . Metaphors are, to ue a metaphor, bak d into
language.” When it 0 mes to timate b ange, 0 mmunia tions & rategis s hae & ruggled for 10
¢ ars to find the right metaphor to get people motia ted to addres the problem.

Facts don’t sink in
Ao rding to Lug Atkne n, an ae Cate profes r in o0 mmunia tion at the Unie rsty of
Tea s rely ng on fat ual information alone is jus not good enough. ‘It a n be a pitfall in that
we tend to think ‘Oh, it's a problem of k owledge, it's a problem of information. If people 15
jus k ew more about the ia e, then they would do 8 mething.” We a |l that the information
defic t model. And it's not really the bes way to go about 0 mmunia ting,’a § Atkns n.

Declaring war on climate change
Metaphors are 8 ppos d to lead to action. And one timate b ange metaphor that’s gaining
trat ion is ‘war.” U.S. Congresr oman Alea ndria Oa & 0-Cortez made the o mparis n in 20
her propoa | for a Green New Deal, legik ation intended to fight £ imate change, in whib b e
a lled for ‘a new national, ® t al, indus rial, and eo nomic mobilia tion on a & le not 8 en
sne World War IlI.’

Flub erg a g war metaphors a n be us ful in getting people interes ed in aa us , at leas
inthe b ortterm. ‘Warso ne yae ne ofurgeng andrik Theyrea ry.Andes whenee r 25
politic ans or journalis s or pundits are try ng to get attention to an is e, it helps to us
language that at i& tes s rong emotions — and wars do that.” But there’s a danger in rely ng

on war metaphors The fight agains timate b ange will be long, and there probably won't be

a B ngle, t ear moment when we'eé won the war for good.

Make images of love, not war 30
Kai Chan, a profes r in 8 & ainability at the Unie rsity of Britie Columbia, a § the public
and & entists 0 uld learn a lot about loe . ‘We as & entit s need to be mub more in toub
with our emotions and ale our & lues It's helping us to reo gnie that we all do, g rely,
in one way or another, loe this planet that we a Il home — and then ak ng us whether
our at ions are o nb & ent with that emotion.” Profese r Chan a g loe is e important and 35
e ntral to people, it may well be the metaphor we need mos to addres Ctimate b ange.
‘Ee rip ody k ows what that word means right?’
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